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The role of corporate social responsiveness (CSR) in society has always 
engaged social theorists and activists. This informal and interesting book 
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relevant to this debate in an Indian context. Using both cases from Indian 
industry and relevant international perspectives, Mitra argues for a 
reassessment of the roles of business, government and civil society 
engagement. 
 

Table of Contents 
 

Foreword by N.R. Narayana Murthy 
1. Being Politically Correct About CSR 

2. Learning Legacy: India’s Business-Society Interface 
3. Scouring Social Sensitivities: Ahead of the Law 
4. Eye on I.T.: Preparing for and Managing Change 
5. Developing Markets and Marketing Development 

6. Civil Society Roar: India’s NGOs and CSR 
7. Embedding CSR in India 

8. Governments’ Grooming for CSR: Global and Indian Response 
9. Looking Ahead 

Please return this form, along with your credit card information, to:  
Oxford University Press, Order Dept., 2001 Evans Road, Cary, NC 27513 

Please send me:       

____ copies of IT’S ONLY BUSINESS! 
         978-0-19-568433-9  cloth $35.00 $28.00 

Please include $5.50 shipping and handling for the first book, $1.50 for each additional 
book. (WA WI,, CA, & NC residents please add sales tax.) 
 

PAYMENT INFORMATION: 

 Enclosed is a check or money order made out to Oxford University Press for $____ 

 Please charge my credit card: 

            VISA    Master Card     American Express 

Credit Card no.________________________________________  Exp. Date_________ 

Signature______________________________________________________________ 
 
(Please Note: Credit card orders are not valid without a signature and billing address. 
Be sure to complete the billing information section) 
All sales subject to acceptance by Oxford University Press at its offices in Cary, NC. 
Offer Valid in the U.S. only. 
 

2007 cloth  215 pp.  
978-0-19-568433-9 

$35.00 $28.00 

Meera Mitra is a development specialist, 
a sociologist, and an independent 
consultant working across the corporate 
and development sectors. 
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