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'...a valuable handbook for managers and
business leaders in India...The book
provides a wealth of insight and
information...’
— N.R. NARAYANA MURTHY,
Chairman and Chief Mentor,
Infosys Technologies Ltd.

‘This contemporary review of the larger
purpose of business endorses the precept
that business needs to partner civil society
and the government in endeavouring to
work for the maximum good.’

— RATAN TATA, Chairman, Tata Group

‘This book is a refreshing path breaker in
its analysis of how corporations and their
CSR arms can lead the way in
transforming social development
initiatives.”
— RAJU RAMALINGA, Founder and
Chairman, Satyam Computer Services

‘India’s Corporate Social Responsiveness in
a Globalized World offers a wealth of
essential information, analysis, and
insights.’
— FRED DUBEE,
Global Compact, United Nations
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In this well-informed and grounded book, Meera Mitra brings to bear both
theoretical and hands on consultancy experience across the development and private
sectors — to track the evolution of CSR in India, especially in the post-reforms era.

This is a subject rife with questions of political economy, of the interaction of
government and business in development, and of the role of NGOs in moulding these
processes. Using illustrations and cases, Mitra examines the efforts of the Indian
corporate sector in this context. Recent issues such as the cola-pesticide controversy,
the toxic waste dumping and the reservation of jobs in the private sector are all
touched upon to highlight the challenges today’s businesses face and the latter’s

response as well.

Readership: This book will be useful for development specialists, business leaders and
managers, as well as college/university teachers and students in diverse fields such as
sociology , development economics, management and political science. General
readers and Asia Specialists engrossed in the fast changing context of India will find

interest in the kaleidoscopic twists and turns of business/society engagements.
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